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COURSE DESCRIPTION: 

 A design thinking and storytelling course to create innovative, effective, and sustainable 

solutions for business communication in the technological savvy workplace. The course focuses 

qualitative research skills, business communication and oral narrative creation skills.  

Face-to-face, hybrid and online course. 

 

LEARNING OBJECTIVES: 

By the end of the course students will be able to:  

1. Use the skills of narrative storytelling to deliver presentations.   

2. Integrate the use of mobile technology integrated diverse technologies to collect 

and analyze data. 

3. Integrate diverse communication channels to disseminate research findings. 

4. Discuss the mindsets and methods of human-centered design to solve current 

 problems and challenges. 

5. Practice the methods of human-centered design to become an effective, 

innovative  problem solver. 

6. Conduct qualitative fieldwork to solve a design challenge using qualitative data 

 gathering methods and techniques. 

7. Conduct qualitative data analysis as the basis of creating a solution. 

8. Practice-interviewing skills, observation skills, prototyping and testing solutions.   

9. Develop stories, especially personal and business stories, as a part of their 

 communication toolkit.   

10. Apply storytelling communication techniques to tell business stories. 



11. Apply a 5-step process to integrate story into presentations for change. 

Suggested Textbooks:  

IDEO. (2015) The Field Guide to Human-Centered Design Design Kit. IDEO 
 

Readings: Selected and assigned each semester according to relevance of topics. 

CONTENT OUTLINE & TIME DISTRIBUTION: 

 
Topics 

Time Distribution 

Face to face Hybrid Online 

General introduction to course 3 hours 3 hours face 
to face 

3 hours 

 

Storytelling 
 

6 hours 6 hours face to 
face 

 

6 hours 

 

Design thinking. 6 hours 6 hours 

(3 hours face to 
face 

3 hours online) 

 

6 hours 

 

Exams 3 hours 3 hours 3 hours 

Human centered design research 
process and fieldwork 

9  hours 9 hours online 

 

   9 hours 

 

 Ideation 

 
3 hours 3 hours online 3 hours  

Prototyping 
 

3 hours 3 hours online     3 hours  

Presentation design 6 hours 6 hours online 6 hours 

Project presentation. 6 hours 6 hours online 6 hours 

Total Contact Hours 45 hours 45 hours 

(12 hours face to face = 
25% &  

33 hours online = 
75%) 

45 hours 

INSTRUCTIONAL TECHNIQUES: 

Face to face Hybrid  Online  



• Lectures 

• Readings 

• Group projects 

• Fieldwork  

• Individual assignments 

• Measurement activities 

• Hands on activities 

• Oral presentations 

• Online instructional modules 

• Online readings: Academic 

Journal 

• Fieldwork 

• Instructional Videos 

• Group projects 

• Individual assignments 

• Measurement activities 

• Hands on activities 

• Oral presentations  

• Synchronous and 

asynchronous 

videoconferences 

 

• Interactive 

instructional modules 

• Online readings: 

Academic Journal 

• Virtual Fieldwork  

• Instructional Videos 

• Group projects 

• Individual Assignments 

• Measurement activities 

• Hands on activities 

• Oral Presentations  

• Synchronous and 

asynchronous 

videoconferences 

 

 

RECURSOS MÍNIMOS DISPONIBLES O REQUERIDOS: 

Resources/Equipment Face to face  Hybrid Online 

Institutional Learning Management System (e.g. 

Moodle, MS Teams, Google Meet) 

Institution Institution Institution 

Organizational email (upr.edu) Institution Institution Institution 

Computer, tablet or smartphone with high-

speed access to the internet or data plan. 

Student Student Student 

Software (MS Office, Google Suite) Student Student Student 

Speakers NA Student Student 

Webcam and Microphone or Smartphone with 

camera and data plan 

NA Student Student 

EVALUATION TECHNIQUES: 

Face to face  Hybrid Online 



Homework ......................... 10% 

Exams… ........................... 30% 

Portfolio ......................... 10% 

Oral Presentations............. 20% 

Cases… ............................. 10% 

Research Group Projects       

.20% 

 

Total… ....................... 100% 

  Homework ......................... 10% 

Exams… ........................... 20% 

Portfolio ......................... 10% 

Oral Presentations. ........... 20% 

Cases… ............................. 10% 

Research Group Projects 

…….20% 

Synchronous meetings ….10% 

Total… ............................. 100% 

Homework ........................... 10% 

Exams… ........................... 20% 

Portfolio ......................... 10% 

Oral Presentations. ........... 20% 

Cases… ............................. 10% 

Research Group Projects 

…….20% 

Synchronous meetings ….10% 

Total… .......................... 100% 

REASONABLE ACCOMODATION ADA LAW: 

Según la Ley de Servicios Educativos Integrales para Personas con Impedimentos, 
todo estudiante que requiera acomodo razonable deberá notificarlo al profesor el primer 
día de clase. Los estudiantes que reciban servicios de Rehabilitación Vocacional deben 
comunicarse con el (la) profesor(a) al inicio del semestre para planificar el acomodo 
razonable y el equipo de asistencia necesario conforme a las recomendaciones de la 
Oficina de Servicios a Estudiantes con Impedimentos (OSEI) del Decanato de 
Estudiantes. También aquellos estudiantes con necesidades especiales de algún tipo 
de asistencia o acomodo deben comunicarse con el (la) profesor(a). Si un alumno tiene 
una discapacidad documentada (ya sea física, psicológica, de aprendizaje o de otro 
tipo, que afecte su desempeño académico) y le gustaría solicitar disposiciones 
académicas especiales, éste debe comunicarse con la Oficina de Servicios a 
Estudiantes con Impedimentos (OSEI) del Decanato de Estudiantes, a fin de fijar una 
cita para dar inicio a los servicios pertinentes. 
 

ACADEMIC INTEGRITY 

To ensure user data integrity and security, hybrid and distance education courses are offered 

through the institutional learning management system, which employs secure connection and 

authentication protocols. The system authenticates the user’s identity with the username and 

password of their institutional accounts. The user is responsible for keeping their password secure 

and not sharing it with others. 

The University of Puerto Rico promotes the highest standards of academic and scientific 

integrity.  Article 6.2 of the UPR Students General Bylaws (Board of Trustees Certification 13, 

2009-2010) states that academic dishonesty includes, but is not limited to:  fraudulent actions; 

obtaining grades or academic degrees buy false of fraudulent simulations; copying the whole of 

part of the academic work of another person: plagiarizing totally or partially the work of another 

person; copying all or part of another person answers to the questions of an oral or written exam 

by taking or getting someone else to take the exam on his/her behalf; as well as enabling and 

facilitating another person to perform the aforementioned behavior.  Any of these behaviors will 

be subject to disciplinary action in accordance with the disciplinary procedure lain down in the 

UPR Students General Bylaws.    

The General Student Regulations of the University of Puerto Rico, Certification 13, 2009-2010, 

and approved by the State Department of Puerto Rico on September 9, 2009, Part VI, Section 

6.2, sets the behavior of students’ subject to disciplinary sanctions. Among them is academic 

dishonesty, which involves disciplinary action as set forth in this regulation. 
 



SEX AND GENDER DISCRIMINATION POLICY 

“The University of Puerto Rico prohibits sex and gender discrimination in every modality, including 
sexual harassment. According to “la Política Institucional contra el Hostigamiento Sexual en la 
Universidad de Puerto Rico, Certificación Núm. 130, 2014-2015 de la Junta de Gobierno”, if a student is 
being or has been affected by the behavior or conduct related to sexual harassment, s/he can contact 
the Oficina de Procuraduría Estudiantil, thel Decanato de Estudiantes or the Coordinadora de 
Cumplimiento con Título IX for orientation or to report a complaint.”    

GRADING SYSTEM 

A   B   C   D   F 
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Electronic Resources Online 
 
www.duarte.com  
www.Ideo.org  
www.Designkit.org  
www.Interaction-design.org  
www.strategyzer.com  
 
Available Software 
 

MS Office 
MS Teams 
MS Azure 
Moodle 
Google Classroom 
Google Apps for Education 
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